TEACHMAGA/ZIN

EDUCATION FOR TODAY AND TOMORROW

Established in 1993, TEACH Magazine is the
leading educational publication for K-12 public
school teachers in Canada and the USA.
Editorial content is pragmatic, hands-on, and
i useful to today’s teachers. Topics covered in each

[mproved Student issue are of interest to any K-12 educator, from
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@ ¢ (. development, and more.

class management to technology, professional

To advertise, contact: Martin Seto | 416-907-6562 | marty.seto@reflexmediasales.com
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AUDIENCE PROFILE

CANADA CIRCULATION USA CIRCULATION DEMOGRAPHIC PROFILE
Magazine Circulation Magazine/Email Newsletter
Digital: 10,000 Digital only: 16,500 o q
Geographic Coverage Geographic Coverage : 85%
(Percentage) (States With Most Readership)
o New York
BC/YK 2%%0 2,500 K-8 B Teachers
13% Athntic B Grades 9-12 B Administrators (Superintendents,
Pro%lopces Principals, Vice Principals,
°—L Librarians, Department Heads)
5 m& ~ $ n
13% MB/SK  ON QB California .
1% 35% o 2,500
17% Texas Florida
2,500 6,500

WEBSITE TRAFFIC
139,000 visitors per month generating 25-30,000 page views

11,000+ Twitter and LinkedIn




TEACHMAGA/ZINE

EDUCATION FOR TODAY AND TOMORROW

ADVERTISING WITH TEACH MAGAZINE

TEACH Magazine cares about good teaching and good
teachers. We support and deliver pragmatic tools and
resources to teachers everywhere. We believe in innovation in
education and the benefits of technology. We deliver content
that teachers want and need, that can be applied instantly in a
classroom environment. We are the only publication anywhere
that includes a practical teaching component free to teachers
in every single issue. Teachers can find us, bi-monthly online.
Since 1993, we have been supporting teachers in and out of

class and beyond the school year. We know we are connecting
with teachers because of the hundreds of submissions we
receive every year. leachers are passionate and caring. They
want to communicate their successes to their colleagues.
TEACH provides a forum for their voices to be heard across
North America and around the world. Connect directly with
the 150,000 educators who visit us monthly and who will view
your message positively through TEACH.



TEACHMAGA/ZINE

EDUCATION FOR TODAY AND TOMORROW

EDITORIAL CALENDAR

ISSUE THEME BOOK BY MATERIALDUE PUBLISHED

Jan/Feb Class

Digital Only Management December 8  December 15 Mid-January 2024

g\,;t/ﬁ%n , Technology  Februaryl  February6  Mid-March 2024
'[‘)"/,;Y;J/“O“n ,  Climate Change My 1 May 6 Mid-May 2024

B‘T;i ot ,  Back-to-School  Augpst August 6 Mid-September 2024
Nov/Dec  fhnology ~ November! November&  Mid-November 2024

Digital Only

Editorial Schedule subject to change

* Note: Some schools start in August
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MAGAZINE ADVERTISING | DIGITAL

AD SIZE SPECIFICATIONS (W X H)

8.125” x 10.875”

1 Page Size |

Full Page with bleed Half Page Third Page
8.625” x 11.375” 7.25” x 4.8785” 2.75”" x10.875”

MATERIAL SUBMISSION

Please send material to admaterial@teachmag.com and refer to the Editorial Calendar
for applicable deadlines. All magazine ads must be submitted as a PDF at 300 DPY;
include outlined text no smaller than 8 pt; include trim, bleed, and crop marks. Bleeds
must be a minimum of 1/8”. Full bleed ads must keep all essential elements i.e. text and
logos 1/4” away from the trim.

PLEASE NOTE: Advertiser and Advertising Agency are jointly and severally liable for payment. The publisher will not release

advertising agency from liability even if a sequential liability clause is included in the contract, insertion order, purchase order, etc.

DIGITAL ONLY RATES*

AD SIZE 1X 3X 6X
DPS $2450 $2250  $1950
Full Page ~ $1500 $1350  $1250
Half Page  $1050  $950 $900
Third Page $850  $800  $750

*All rates listed are Net
*Canadian and U.S. Distribution combo rate: +20%
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MAGAZINE ADVERTISING | SPECIAL OFFER

EDITORIAL SPONSORSHIP

TEACHERS AND STUDENTS ALIKE BENEFIT
FROM TECHNOLOGY TOOLS IN THE CLASSROOM

aylyn Dorand started wsing technology tocks 1o help
children with accessibility needs in her primary school
Lasses in Milton, Ontario, but quickly found that all hee
wdm\mbemrmg.w&dmabim
student engag and that has
adomino effect on their understanding of the lesson itself,
the connections they can make to that lesson, and theis
motivation to want to complete those lessons,” Dorand says.
A Grade 3 teacher at Queen of Heaven Catholic Elementary
School, Dordand first began learming about assisted leaming
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and you can watch the learing happen - and theyTl take
rup-ormh-lnyloﬂlwlownlunmsg

Dorland fecls the inclush ]
by bechewology ki th levels the playing fi -
students.

“Having an inclusive classroom sllows for more students
to be self-directed. And for me, personally, that's ane of my
biggest goals: to have students feel empowered to direct
their own learning.”
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dictation and wg) for her students with
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plunge.
“Teachers are afrad, | think, of using technology because
ml«luln#nbemcompkardbmmdmhn

difficulty with fine motor skills ireg from a hand inj
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and has been diagnosed with Autism Sw:lm D-u'-du

ket veul ive them, they b

“Noah was definitely my ‘sh ar
w'lmuﬂr el

and then watching it eventually chick with him. | saw his

P skoyrocket. His und gy =

fich b mm(mmumm
s for Noah, Dodand says he's become the teacher.
“He teaches me things that | didnt know you could do.
knddulsfhtbwu\yu(hdlhrm\gvﬂm mwdq
&

ability b icate his und dine iny il . have th
by recoading his voice and his work mad feel like ‘this is
really something.™

Noah had defficulty writing, but quickly adapted to typing
on his Surface keybosd and utikizing the audio recording
features in OneNote to work on the tone, speed and elarity of
his speech when reading aloud.

“With math and science, he was able to draw things that
Mwaﬂw&wwﬂhapw-dpmihma
mmmhms«mmnowp‘wmh
draw features, making tabls

his thoughts in that way i something he loves to do,” says
Dodand.

But Dorland says the benefits of the assisted leaming
tools in programs like OneNote, Word and PowerPoint, don't
Mhrsmsmmmmm

k se A condid PR
overall.

Dorland says the more self-directed her students b

a5 a result of engaging with the technology, the ™
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x? feel Ml
and
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Buy a Full Page Ad

and receive a comp|imentary

Full Page Advertorial

DIGITAL ONLY ISSUES
PRICE: $1,500
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WEB ADVERTISING | BANNERS

999 - RATES
TEACHNIGAINE Leaderboard
: TYPE DESCRIPTION  SPECIFICATIONS PRICE/MONTH
( % Leaderboard Image + URL 728 x 90 $850
é@ o j BigBox  Image+URL  300x250 3850

J/\ st o O e *All rates listed are Net

How Educators Can Respod 1o Book Baaning

00
wimaes Website ads are sold in blocks of 30,000 impressions per month with a Run-
Leaderboard of-Site policy. Ads can be placed in a combination or a single size. Both sizes

....... —— are recommended for best results. Additional impressions can be purchased

o at $10 CPM with a minimum of $300/month.
2 Big Box

MATERIAL SUBMISSION AND DEADLINES

Please send material to admaterial(@teachmag.com. Material is due two

,mm e weeks prior to scheduled launch. Only JPG, GIF, or PNG files that are

Vlnce

i T—— ) — formatted for the web can be supported.

-\-I i il o PLEASE NOTE: Advertiser and Advertising Agency are jointly and severally liable for payment. The publisher will not release

advertising agency from liability even if a sequential liability clause is included in the contract, insertion order, purchase order, etc.
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WEB ADVERTISING | HOMEPAGE BLOG POSTING

Recommended for general awareness and promotion.

REAEEARN LODE

(1)

A 500-word
story with one
featured image
(not linkable) and

three optional

linkable images.

(2]

Story also appears
alongside editorial
content in the
Homepage Slider,
with the featured
image, and links to
the full content.

(3]

Story also appears
in the Blog Section
of the website, with
the featured image,
and links to the full
content.
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NEWSLETTER ADVERTISING

i Vi 1 youar bz

TEACHMNEWSLETTER

HONOURING
INDIGENOUS
HISTORY MONTH

Accelerate eLearning
with AWS Marketplace

a7 woinar i0 learm Faw 43 acoaslerain your eLraming STRSgY wan B heip of
o digial earming solutions mvatatée in AW Marketpiace. i s session, A Clocsd
G, Goursera, and Amazon Wb 5onvioss 5-are ndusiry Tards and sokdorn ko halp

TEACHNEWSLETTER

A message from ow speniar

Lenovo Chromebooks for Education
Dvices Built for the Classeoom and Beyond

The Smart Way o Learn. IT Orchestration by COW™

Trusted by feachers nd sudents across the wod, Chromebooks are last, sasy 10 use,
sacure, and sHcndsbia. With acoess to the axtorsive teary of appe in the Chrema Wb
Saorm and Gioogta Play, w o

Hnylcar: Wester resiatart (15 1o 130 /) it

Ad Sponsored
NEWSLETTERS
AVAILABLE 1O7OOO 167500
WEEKLY Canadian Subscribers USA Subscribers

RATES
TYPE DESCRIPTION  SPECIFICATIONS PRICE'
Client’s content  Any combination of
Ad appears the following: a banner,  $795
alongside an image, a logo, and CAD
TEACH editorial 150 -word description
Any combination of
the following: banners,
Client’s content  images, logos, and
S g+ appears up to 500 words of $1650
ponsore exclusively in text. Content subject CAD

the newsletter

to editorial approval.
Examples available
upon request.

*All rates listed are Net

! Per newsletter. Canadian and U.S. Distribution combo rate: +20%
*Sponsored newsletter is available to Canadian subscribers only

MATERIAL SUBMISSION AND DEADLINES

Please send material to admaterial(@teachmag.com. Material is due two weeks prior

to scheduled launch. Only JPG, GIF, or PNG files that are formatted for the web

can be supported.

PLEASE NOTE: Advertiser and Advertising Agency are jointly and severally liable for payment. The publisher will not

release advertising agency from liability even if a sequential liability clause is included in the contract, insertion order,

purchase order, etc.
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CONTENT SPONSORSHIP BUNDLE VALUE: $2645+

© Home Page Feature that links to story

@ 500-Word Story posted in the Blog with up to 3 images

==
Home Page Feature
pR—— e 2
oo 500-Word Story

© Email Newsletter Ad (One banner (600x200 px +100-200

= JUL words text)
@ Big Box Banner for one month (300x250 px + link)
|g 0X
2
Plus Three Images COST

DISTRIBUTION 1x RATE
— Canadian Distribution $2000 CDN
= [
‘ US Distribution $2500 CDN
= = Combo Canadian
- + US Distribution $3000 CDN

3
Email Newsletter Ad

o —————————




TEACHMAGA/ZINE

EDUCATION FOR TODAY AND TOMORROW

TO ADVERTISE, CONTACT
Martin Seto | 416-907-6562

marty.seto(@reflexmediasales.com

www.teachmag.com

G/teachmag ® (@teachmag (@teachmag
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