TEACHMAGA/ZIN

EDUCATION FOR TODAY AND TOMORROW

Established in 1993, TEACH Magazine is the
leading educational publication for K-12 public
school teachers in Canada and the USA.
Editorial content is pragmatic, hands-on, and
useful to today’s teachers. Topics covered in each

How Technology = ) .
Improved Student issue are of interest to any K-12 educator, from

Achievement in
My Art Class

@] « (. development, and more.

class management to technology, professional

To advertise, contact: Wili Liberman | 416-537-2103 | wliberman(@teachmag.com
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AUDIENCE PROFILE

CANADA CIRCULATION USA CIRCULATION DEMOGRAPHIC PROFILE

Magazine Circulation

Magazine/Email Newsletter
Digital: 10,000 Digital only: 16,500 o q
Geographic Coverage Geographic Coverage ; 85%
(Percentage) (States With Most Readership)

Ohio New York
BC/YK | 2500 2,500 m K-8 Bl Teachers
13% Athntlc Bl Grades 9-12 B Administrators (Superintendents,
Provinces Principals, Vice Principals
1% rincipals, pals,
Librarians, Department Heads)
AB ﬂf b _
13% MB/SK ON QB California
n%  35% 179 2,500
° Texas Florida
2,500 6,500

WEBSITE TRAFFIC
139,000 visitors per month generating 25-30,000 page views

11,000+ Twitter and LinkedIn
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ADVERTISING WITH TEACH MAGAZINE

TEACH Magazine cares about good teaching and good
teachers. We support and deliver pragmatic tools and
resources to teachers everywhere. We believe in innovation in
education and the benefits of technology. We deliver content
that teachers want and need, that can be applied instantly in a
classroom environment. We are the only publication anywhere
that includes a practical teaching component free to teachers
in every single issue. Teachers can find us, bi-monthly online.
Since 1993, we have been supporting teachers in and out of

-

class and beyond the school year. We know we are connecting
with teachers because of the hundreds of submissions we
receive every year. leachers are passionate and caring. They
want to communicate their successes to their colleagues.
TEACH provides a forum for their voices to be heard across
North America and around the world. Connect directly with
the 150,000 educators who visit us monthly and who will view
your message positively through TEACH.
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EDITORIAL CALENDAR

ISSUE THEME BOOK BY MATERIALDUE PUBLISHED

Jan/Feb Class

Digital Only Management December 8  December 15 Mid-January 2024

Mar/Apr

Diviel oy, Technology  Februaryl  February6  Mid-March 2024
'[‘)"/.leth/”O“n ,  Climate Change May May 6 Mid-May 2024

?;;i oct ,  Back-to-School Augst August 6 Mid-September 2024
';I.‘;Ttla?gn , Technology  Novemberi November6  Mid-November 2024

Editorial Schedule subject to change

* Note: Some schools start in August
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MAGAZINE ADVERTISING | DIGITAL

AD SIZE SPECIFICATIONS (W X H)

3 Page Size i
3 8.5 x11” 3
Full Page with bleed Half Page Third Page
8.75” x11.25” 7.5"x4.5” 2.3125” x 9.625”

MATERIAL SUBMISSION

Please send material to admaterial@teachmag.com and refer to the Editorial Calendar
for applicable deadlines. All magazine ads must be submitted as a PDF at 300 DPY;
include outlined text no smaller than 8 pt; include trim, bleed, and crop marks. Bleeds
must be a minimum of 0.125”. Full bleed ads must keep all essential elements i.e. text
and logos 0.25” away from the trim.

PLEASE NOTE: Advertiser and Advertising Agency are jointly and severally liable for payment. The publisher will not release

advertising agency from liability even if a sequential liability clause is included in the contract, insertion order, purchase order, etc.

DIGITAL ONLY RATES*

AD SIZE 1X 3X 6X
DPS $2450 $2250 $1950
Full Page ~ $1500 $1350  $1250
Half Page  $1050  $950 $900
Third Page $850  $800  $750

*All rates listed are Net
*Canadian and U.S. Distribution combo rate: +20%
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EDUCATION FOR TODAY AND TOMORROW

TEACHERS AND STUDENTS ALIKE BENEFIT
FROM TECHNOLOGY TOOLS IN THE CLASSROOM

aylyn Dorland started using techmology tools 1o help
k children with accessibility needs i her primary school

and you can watch the leaming happen - and they Il take
responsibaity for their own learning”
fand feels the Enchuhos Keirnd i d

in Milton, Ontario, but quickly found that al her
students were benefiting, regardiess of their abilities.
'T:thmlogyu\clam;m(wmmdlmhn

Fect o their und ding of the I itsell,
|h-uummﬂuy¢mmkﬂaﬂwlﬂ\a\andm
Fvathon to want to comple * Dorland says.

AGrade 3 teacher at Queen of Heaven Catholic Elementary

by technology in the classroom levels the playing field for all
Audents.

“Having an inchusive classroom aliows for more students.
to be self-directed. And for me, personally, that's ane of my
biggest goak: to have students feel empowered to direct
d-eirwnlu.-ing

School, Dordand first began learnang abaut ssssted
mwmmmmﬂmmwmw|
Educator Community. She began researching the potential
s of Learning Tools for OneNote (such a2 enhanced
dictation and smmeriive reading) for her students with.
um,mmmhmuummmm
difficulty with skills stemming fr

ah  of hee felow teachers who mightfeel
a it intirsdated by the idea of technok
will conside the benefitsfor all students and take the

'Fﬁ(lnumllrmlﬂunk.ofumwm
aw!ﬂhl night be that have

and has been diagnosed with Autism Spectnam Disorder.
“Noah was definitely my ‘sha moment’ - secing him grow,
endouraging him to contimee to try using the programs
mmmnmmtmmnmm
skorocket. His g and
abdy 1 scate his P o
WMMMWMMMMMMhWn

really something ™
mmarx«wmmmmwm»m
on his Surface heybosed and utikizing the o
features in Or k o the tone, speed and clarity of
iz speech when reading alowd.
Mmﬁmﬂumhwﬂeuamwm

ad d Even using a

3 paper
fuler wias hard for him. So being able to use the straight-ine
draw features, making tables in One Note and crganising
his thoughts in that way is something he loves to do.” says
Dodand.

But Dorland says the benefits of the assisted leaming
wools in programs like OneNote, Word and PowerPoint, dori't
wmply hielp students with accessibility needs; they slsa
increase the engagement and confidence of a stisdents
overall.

Derland says th - directed hes
"-mdmwmﬁmwmwm
Mndhwdmxmdwumabhlohmh
with thern.

TMM'!";" vhere students fel conlid d
understand how to complete 3 tavk completely on their
uammmm-,mmm.mh:?

16 SEPTEMBOROCTORER 2018 TEACH | Lt PROF

lity rveds. But what | have seen is that when thowe
students realize the potential that it can give them, they have
mare confidence to be able to complete those tasks”
As fot Noah, Dodand ways he's become the teacher.
“He teaches me things that | didn’t know you could do.,
And that's the beauty of kids learming with technalogy: they
hneﬁnmlm!mardﬂndwuwmubmmm

BE Microsoft

Buy a Full Page Ad

and receive a comp|imentary

Full Page Advertorial

DIGITAL ONLY ISSUES
PRICE: $1,500
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WEB ADVERTISING | BANNERS

L RATES
P il S Leaderboard
— TYPE DESCRIPTION  SPECIFICATIONS PRICE/MONTH
Leaderboard Image + URL 1456 x 180 $850
Big Box Image + URL 600 x 500 $850

*All rates listed are Net

Fiern Educatons Gan Respond to Bk Bannisg

oo
Website ads are sold in blocks of 30,000 impressions per month with a Run-

Leaderboard of-Site policy. Ads can be placed in a combination or a single size. Both sizes

are recommended for best results. Additional iImpressions can be purchased

at $10 CPM with a minimum of $300/month.

TR re—r— MATERIAL SUBMISSION AND DEADLINES

e T Please send material to admaterial(@teachmag.com. Material is due two
g e weeks prior to scheduled launch. Only JPG, GIF, or PNG files that are
g T g —— formatted for the web can be supported.

3 e e s PLEASE NOTE: Advertiser and Advertising Agency are jointly and severally liable for payment. The publisher will not release
w L ail advertising agency from liability even if a sequential liability clause is included in the contract, insertion order, purchase order, etc.
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WEB ADVERTISING | HOMEPAGE BLOG POSTING

Recommended for general awareness and promotion.
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(1)

A 500-word
story with one
featured image
(1200 x 628 px,
not linkable) and
three optional
linkable images.

‘Wt Figdd Trget: L1plors Tha Thorid Wehoot Lasweg Home

i SO —

Story also appears
alongside editorial
content in the
Homepage Slider,
with the featured
image, and links to
the full content.

(3]

Story also appears
in the Blog Section
of the website, with
the featured image,
and links to the full
content.
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NEWSLETTER ADVERTISING

Wew i o merear

TEACHMEWSLETTER

HONOURING
INDIGENQUS
HISTORY MONTH

Accelerate eLearning
with AWS Marketplace

WHEh oW

Wasinas ACcelsrate sLaaming win AWS Marestpisce

v el tawareg st peslable s ARYS Martetohace 1 B bevon. & Cxunt
Gy, Courpen, ard Amarn Wet: Serces tham mduairy trends ind sk toms o el
o mans st a coeg
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TEACHNEWSLETTER

A mvmsage froem vur spmerrion

Lenovo Chromebooks for Education
Darvicas Built for e Clasaroom and Bayond

Tha Smart Way to Leam. T Onchestration by COW ™

Trusaes iy esscmuy ared waciints cros e workd, Cheorrasteooks an Rl sy 1 4o,
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Ad Sponsored
NEWSLETTERS
AVAILABLE 1O>OOO 167500
WEEKLY Canadian Subscribers USA Subscribers

RATES
TYPE DESCRIPTION  SPECIFICATIONS PRICE'
Client’s content  Any combination of
Ad appears the following: a banner,  $795
alongside an image, a logo, and CAD
TEACH editorial 150 -word description
Any combination of
the following: banners,
Client’s content  images, logos, and
S g+ appears up to 500 words of $1650
ponsore exclusively in text. Content subject CAD

the newsletter

*All rates listed are Net

to editorial approva|.
Examples available
upon request.

! Per newsletter. Canadian and U.S. Distribution combo rate: +20%
*Sponsored newsletter is available to Canadian subscribers only

MATERIAL SUBMISSION AND DEADLINES

Please send material to admaterial(@teachmag.com. Material is due two weeks prior

to scheduled launch. Only JPG, GIF, or PNG files that are formatted for the web

can be supported.

PLEASE NOTE: Advertiser and Advertising Agency are jointly and severally liable for payment. The publisher will not

release advertising agency from liability even if a sequential liability clause is included in the contract, insertion order,

purchase order, etc.
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CONTENT SPONSORSHIP BUNDLE VALUE: $2645+

© Home Page Feature that links to story (1200 x 628 px)
@ 500-Word Story posted in the Blog with up to 3 images

€ Email Newsletter Ad (One banner 1200 x 400 px +100-200

words text)

(4] Big Box Banner for one month (600 x 500 px + link)

Plus Three Images COST

: DISTRIBUTION 1x RATE

— Canadian Distribution $2000 CDN
US Distribution $2500 CDN
Combo Canadian $3000 CDN

— + US Distribution
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TO ADVERTISE, CONTACT
Wili Liberman | 416-537-2103

wliberman(@teachmag.com

www.teachmag.com

0 /teachmag ® (@teachmag (@teachmag


https://teachmag.com/
http://www.teachmag.com

